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Dear Readers,

For weeks, one topic has dominated the German press
– climate change.After initial problems, and in parts a
delay to the start of the season, the skiing regions
have mastered the situation as best they can.There is
a widespread view that the snow coverage is good,
and the slopes are well prepared.We are all im-
pressed by this act of strength, and the optimism that
always prevails. Following this difficult 2006/2007
winter season, we all want to look to the future once
again.

We are taking advantage of the Interalpin to present
the familiar, tried-and-tested vehicles and products as
well as showing off a new member of the PistenBully
family – the PistenBully Scout. Originally it was
planned to market this vehicle in North America
alone, but more and more customer enquiries
prompted us to take the decision not to withhold it
from the European market.This is just one example of
what we mean by ‘customer orientation’.

Incidentally, on the subject of customers: in May, we
are going to organize a big party for you in Laupheim
– the AfterWork party.We have had a few ideas, and

are looking forward to celebrating with you and
welcoming you to Laupheim once again. I am also
looking forward to the Interalpin and to your visit to
the Kässbohrer stand.As in the past, you’ll always 
find something of interest here.

Come and enjoy the surprise!

Best regards,

Jens Rottmair

The Interalpin is the biggest and most significant
trade fair for Alpine engineering technologies in the
world.From 18 to 20 April 2007, the world market
leader will be in hall
4,Stand 420,
showing off for the
first time the Pisten-
Bully 600 Polar with
winch.This Pisten-
Bully, rated at 490 hp,
is the most powerful
machine on the
market. In addition,
Kässbohrer will have
something else new
to show visitors, in the
form of the Pisten-
Bully Scout,which
rounds off the
company product
range at both ends of
a formidable scale.

The PistenBully 600
Polar with winch will
impress visitors to the
Interalpin 2007: the
most powerful
PistenBully of all time
is a unique combi-
nation of intelligence
and enormous
strength.A 490-hp
engine means extra
power and a bigger
blade for even greater
thrusting force.

This is also the
European debut for
the PistenBully Scout,
which will be mar-
keted for the first time
outside North

America for the 2007/2008 season.Production and
marketing has hitherto been handled exclusively by
the subsidiary Kässbohrer All Terrain Vehicles Inc.,

Reno,Nevada.The vehicle has been established in
North America for more than 10 years under the
name Lite-Foot.The PistenBully Scout covers the

Utility and Safety & Security market segments. Its
target groups are power and maintenance
companies, telecommunications firms and

organizations con-
cerned with environ-
mental protection, civil
defence and action in
the event of disasters.
The PistenBully Scout
can be used for the
transport of up to 10
people,and its parti-
cular features are
economy of perfor-
mance and its versa-
tility of operation.

As well as the
PistenBully 600 Polar
and the PistenBully
Scout, there will be
another master of 
fun-park maintenance
to be seen on the
Kässbohrer stand: the
PistenBully 200 Park.
Its operational range
has been extended by
134 degrees to the
front and 132 degrees
to the rear.Alongside
the PistenBully 200
Park,Kässbohrer will
also be demonstrating
to visitors the capabili-
ties of the ParkBlade,
the multi-talented
creation for the main-
tenance of fun-parks
and boarder-cross
facilities,as well as for
transporting rails and

INTERALPIN 2007

Kässbohrer presents the most powerful PistenBully of all time 
and the new PistenBully Scout

Continued on page 2
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Come and see us!

Hall 04 Stand 420

and in the outdoor area

Innsbruck Exhibition

Centre
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funboxes.Any kinds of objects can be carried,and
loads of up to 1,000 kg are no problem for the
ParkBlade and PistenBully.

On the open-air site,Kässbohrer is presenting the
flagship of the PistenBully product line: the
standard model of the PistenBully 600. In its first
season after the market launch, it was already
proving its value in everyday use.Customers and
drivers alike were wildly enthusiastic about this
PistenBully,with its striking lines and large,deep-
drawn windows.

As well as this, visitors 
to the fair can gain an
impression of the
PistenBully 100 equipped
for cross-country ski trail
maintenance.Thanks to
its modular design,with
different vehicle widths
and accessories for a
wide range of tasks, it
can not only create top-
quality trails but is also
ideally suited to the
preparation of small

slopes and winter paths.Cross-country trail
equipment and VarioTrackDesigner ensure the
production of cross-country ski trails of a quality 
that puts them in the world class.

PistenBully 600,PistenBully 600 Polar, PistenBully
Scout, PistenBully 200 Park, PistenBully 100 – all
very good reasons for visiting the Kässbohrer
stand at the INTERALPIN 2007!

www.pistenbully.com
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Kässbohrer presents the most powerful PistenBully of all
time and the new PistenBully Scout

Continued from page 1

‘Preventive Quality Assurance’ is an issue of real
importance at Kässbohrer Geländefahrzeug AG,
and naturally that means it is a major concern with
regard to the dimensions of the latest model of
PistenBully.Quality control for the PistenBully 600
starts at the development stage, continues with
measurement of the individual components
throughout the production process,and ends with
the final inspection.The director of quality
assurance,Raimund Mayer,and his staff make
sure that everything designed and manufactured
functions perfectly in the finished PistenBully.

K-Info:How does the measuring procedure
for the PistenBully 600 function in com-
parison with previous PistenBully models?

On earlier models, things were still quite simple.
Large surfaces tended to predominate,and the
appearance was characterised by exact angles.
Things are very different with the PistenBully 600.
In this case, the lines tend to run in a curve,and
have flowing transition areas.Free-surface

measurement technology can likewise provide
qualitative assessment of these,however.
Measurement of the first individual components
began about 12 months before series production,
as soon as the first drafts were available from the
designers.Up to the start of series production,
there were a large number of measuring reports
produced,all of which made a contribution to the
continuing improvement of the production
process,as well as to the corresponding
optimisation of the data records.

K-Info:So did the new PistenBully pass the
quality test?

Yes,absolutely.The total quality assurance
procedure fulfils the standards that are otherwise
normally applied in the automobile industry.We
are able to manufacture the cab framework of the
PistenBully 600 in the prescribed tolerances with
millimetric precision,and with precise repetition
too. In other words,we have the production
process of the driving cab fully under control.The

PistenBully 600 will
meet the highest
demands.

K-Info:How do you
at Quality Assurance
ensure that no
imprecisions can
creep in?

The important thing is a
high level of process
assurance.This means
that there must be a
high degree of
repetition precision in
the production process.The set of data records
produced by our Development Department is
transferred onto our multi-co-ordinate measuring
machine. It is then possible to use our 3-D
machine to check individual parts,welded
modules,or even the entire cab with absolute
precision.This then guarantees that no deviations

can occur during the production of these parts. In
general,measurements must be made to check on
the specifications from the drawings.Maintaining
these specifications is a basic precondition for
securing the processes that follow,such as moun-
ting the cab or attaching the carrier frame.Any
irregularities would have a direct effect on other
components.

K-Info:Who carries out the measurement?

Measurements are made by appropriately-trained
members of staff from the Goods Acceptance
Department.As part of their advanced training,
these staff undergo continuous training so that
they can meet the continuously-developing
demands.

K-Info:What does maintaining this
measurement precision mean for the
customers?

Our customers receive a vehicle whose design and
quality are matched to one another,and whose
components engage with one another precisely
and function perfectly. In this situation, the details
are initially often not fully appreciated,because
from the customer’s point of view there are other
immediate priorities with a new vehicle.At some
time in the course of the season, for example
when the customer is sitting in the PistenBully
during a snowstorm with the temperature well
below zero but still feeling perfectly comfortable,
they suddenly realise the importance of our work.
And when,after many years of use, the doors on
the PistenBully still close perfectly and smoothly,
the customer finally understands the real added
value of a PistenBully.

Interview with Raimund Mayer, Director of Quality Assurance

The quality lies in the detail
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This year,Kässbohrer Geländefahrzeug AG has
come up with something special to mark the end
of the season.From 22 to 24 May, there will be an
“AfterWork Party”held in Laupheim that is going
to be something extra special.The three-day event
is going to offer guests a programme ranging from
informative and interesting lectures to an
athletically demanding biathlon event and
attractive evening entertainment.

The sporting highlight is a biathlon,which will be
held under professional conditions.The shooting
range meets regular biathlon conditions,and will
be managed by professionals from Ruhrpolding.
Two-person teams will start in each case.Each ski
region can enter one team,but other keen types

are of course welcome to come to Laupheim.A
regular circuit in the event is 300 metres,while
penalty rounds for misses mean a100 metre
setback in each case.For reasons of fairness,
assessments will be made in two categories,
because customers from a region where cross-
country skiing is common may well have the edge
when it comes to the biathlon.The winners of the
biathlon will win the free use of a PistenBully for
four weeks in their downhill or cross-country
skiing region.

Apart from the athletic challenge,guests at the
“AfterWork Party”will also have the opportunity
of hearing lectures on interesting subjects and
exchanging views with one another.The latest

PistenBully models will
of course be on show,
and older models will
also be on sale during the
event as part of a used
vehicle show.A look at the
Kässbohrer production
process will of course be
possible.Evenings will be
the ideal time for the best
entertainment of all.This
isn’t called the “AfterWork
Party” for nothing – 
as we all know,you
can never have too
much fun at a party.

„AfterWork Party“ 

All kinds of fun and snow from Laupheim

Three masters of their craft, almost forty years of
experience,and 15,000 PistenBullys. In the main-
tenance of slopes and cross-country ski trails, and
the construction of fun parks,Kässbohrer is the
world’s market leader with a share of over 50
percent – a position no one at the start dared to
dream of.Not even the three production masters,
Walter Sautter, Josef Haumann and Erwin
Kasberger,who have been part of the whole
PistenBully story since the 60s and 70s.At the end
of 2006,Kässbohrer Geländefahrzeug AG
celebrated the production of its 15,000th Pisten-
Bully.The occasion filled the entire staff with pride,
and rightly so.

In 1968 Walter Sautter was in just his second year
as an apprentice,when he was called to a wooden
hut where the Karl Kässbohrer vehicle manufac-
turing company carried
out its tests.Everything
that happened in the
wooden hut was
obviously shrouded in
the utmost secrecy.
“This was before
anyone was even
talking about ‘snow
rollers’,”Walter Sautter
recalls.“The fact that
the vehicle to be
developed would firmly
shape the next four
decades of my working
life never even occurred
to me at that point.” In
1968,mechanical snow
grooming was still in its infancy.The world’s first
images were shown on TV in 1960,of track-driven
army vehicles preparing for the Eighth Winter
Olympics in Squaw Valley in the Sierra Nevada.
Karl Kässbohrer came up with the idea for
PistenBully during a winter holiday on the Alpe 
di Siusi.He was annoyed that the vehicle they had
for preparing the slopes had broken down.
Karl Kässbohrer and his brother Otto shared a
powerful curiosity about all unusual vehicles.The
Kässbohrer brothers thus commissioned Walter
Haug, their design engineer, to develop a snow
groomer.Haug first put pen to paper in June 1968,
and since then has been considered the “father“ 
of the PistenBully. Entry into this new field of
business was a major decision, since competition
was stiff.The underlying concepts,however,were
essentially one and the same:petrol engine, lever
control with steering brakes,manual transmission
and either disc or drum brakes.Only Kässbohrer
was coming up with really new ideas: their vehicle

too had front-wheel drive and a 120-hp petrol
engine from Daimler-Benz,but it also had already
a hydrostatic driveline,a steering wheel,a
spacious driver’s cab and a large loading platform.

The first small-series production came about in
1969.By this point, the five PistenBully 32.120 B
models had been converted to rear-wheel drive
and they beat with the heart of a 120-hp six-cylinder
engine.“Then diesel engines came in – at high
altitudes the petrol ones had too little combustion
air,” recalls Walter Sautter.The snow groomer  left
Ulm for its first real test in 1971 in Flaine,Upper
Savoy – and passed with flying colours.Held
against its international competitors,PistenBully
measured up exceptionally well.The particularly
impressive aspect of the 39.145 D was its
hydrostatic driveline:while the competition lacked

a steady flow of forces owing to its manual
transmission,which took its toll on the slope, the
PistenBully climbed up mountains at a steplessly
adjustable speed and could thus adapt perfectly
to the terrain and snow conditions at hand. It was
at this point that it became clear that the Pisten-
Bully idea would take off. Erwin Wieland – then
Area Sales Manager for SETRA Coaches – orga-
nised PistenBully sales from 1971 and firmly
shaped the next 30 years of PistenBully history.

That same year, the 170 D successor model with
tiltable driver’s cab was presented. Josef
Haumann,now an expert in track production,had
a hand in this operator-friendly development: in
the workshop, this trained farm-machinery
technician welded the PistenBully’s load-bearing
lattice frame.The international market break-
through came in 1972 at the Winter Olympics in
Sapporo, Japan,where PistenBully took charge of
slope grooming.That was also the year in which

Erwin Kasberger,who for the past 20 years has
been responsible for production together with
foreman Walter Sautter, completed his training at
Kässbohrer.

In 1984, the 200 DW became the first vehicle 
with an overhead winch for grooming steep slopes.
During the first delivery to the Zugspitze,Walter
Sautter and Josef Haumann had to strip down the
PistenBully at the Schneefernerhaus railway
station so as to get it through the tunnel.Once at
the top, they were forced to negotiate their way
down a steep slope with the vehicle to reach the
area in which they were actually meant to be.
“To this end, the snow had deliberately not been
blasted away,”says Sautter.Subsequent Zugspitze
deliveries proved equally adventurous:once the
PistenBully had to be roped down because there

was too little snow;another time, Josef Haumann
got very hot and bothered in the Zugspitze tunnel
because everyone was waiting for him to get back
so that the necessary blasting could finally be
carried out.Such experiences naturally weld them
together.“We’re thick as thieves,”says Erwin
Kasberger,emphasising this point.A gang who
are always having fun:“We were always game for
a laugh in those days. For example,we once
painted the shoes of one of our colleagues with
that lovely PistenBully red paint.We were down in
the pit, and he was up top,and didn’t have a clue
what was going on!”Sautter still laughs about it
to this day.

In 1994, the Geländefahrzeuge (all-terrain
vehicles) product segment of what was originally
Karl Kässbohrer Fahrzeugwerke GmbH was
turned into a separate company.The success of
PistenBully was in no way hampered;quite the
opposite, in fact. In 1997, the 10,000th vehicle

was delivered.By this stage,PistenBully was
operating in 52 countries and on all six continents.
The 90s were also to produce the PistenBully 300.
Its distinguishing features consisted of extreme
climbing performance, low maintenance and
automatic track tensioning. Josef Haumann from
track production casts his mind back to the early
days:“we used to have to roll the tracks by hand,
and it took two hours before they were
assembled.Boy did we have to graft back then.”
In 1998 Kässbohrer Geländefahrzeug AG was
floated on the stock exchange.Four years later the
company moved to its new site in Laupheim,
Germany. In 2002, the PistenBully 300 Polar was
launched.With 455 hp it is the most powerful
PistenBully of all time.Right from the word go,
PistenBully has always been a step ahead of the
competition:“For the snow groomer,we had the

patent for the hydrostatic driveline
and were then able to develop the
electronics further.We’ve maintained
our head start to this day,”says
Walter Sautter.This is doubtless also
due to the great ambition of the staff:
“At demonstrations we had to get up
the mountain alongside the other
competitors. I have never willingly
thrown away a race,”Sautter admits.
His colleague Haumann recalls that
they sometimes used to work up to
65 hours a week:“We often loaded
up again at one in the morning.”

None of the three masters wants to
reveal which model is dearest to
them:“The 170 D was the first to

have a nice round ‘face’ – from the 240,design
became a real focal point... ”They are at any rate
full of enthusiasm for the current PistenBully 600,
which combines the very latest technology with
red hot design:“It is an absolutely top-class
machine in every respect,”says Kasberger,
speaking on behalf of them all.“A PistenBully is
and always will be a PistenBully – technology is
technology,”concludes Sautter.Walter Sautter,
Josef Haumann and Erwin Kasberger have grown
up with PistenBully.Or the other way around:
perhaps it is also PistenBully that has grown up
with them.Either way, the growth is impressive –
PistenBully number 15,000 is something to be
proud of.

15,000 PistenBully

“We put our heart and soul into every single PistenBully”
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In 2006,we conducted the first customer
satisfaction analysis among PistenBully
customers,and the results were impressive.More
than 80 percent of our customers were generally
satisfied with Kässbohrer Geländefahrzeug AG,
and almost half of those asked even went so far as
to give the highest grade of all,”very satisfied“.
This unequivocally positive result becomes even
more impressive when we realise that it was a
representative survey, involving all customer
groups.The 1,700 questionnaires distributed in
Germany,Austria, Italy, France and Switzerland
produced a sensational quota of returns of more
than 40 percent.But with all the praise came some

detailed criticism.These remarks have been
invaluable input for the further development of
the vehicles.We have taken your ideas into
account,and, trust us,we are not going to rest on
our laurels!

The result of the analysis provided an enormous
incentive for us to become even better.The
following suggestions have been put into
practice:

At the request of some of our customers,we shall
be making repair invoices more transparent and
more detailed.

For spare parts sales,we shall be conducting
additional campaigns with different focal points,
such as the Spring 2007 Campaign.

When customers return unneeded parts, they
immediately receive a credit note.We have
initiated specific measures to further increase the
availability of spare parts for our customers.
Since autumn 2006,with the first delivery of the
new PistenBully 600, spare parts documentation
has been provided on the basis of a CD.As well as
this, each additional machine now has its own
spare parts documentation.

We are also working on making vehicle
maintenance even simpler in the future.

At all customer instruction courses and training
events,our customers have the opportunity of
making their opinions known.This feedback is
then systematically evaluated,and we will of
course let you have our response.

A good arrangement.A strong team.The Austrian
branch of Kässbohrer Geländefahrzeug AG in
Kuchl always works flat-out to fulfil the needs of
PistenBully customers in Austria.Thanks to the

famous PistenBully team spirit, the staff around
Branch Manager Peter Soukal and Customer
Service Manager Johan Stabel can master every
challenge,however tough it might seem.

Structure of Kässbohrer Geländefahrzeug AG Kuchl

Customer satisfaction analysis:

We have put your suggestions for improvement into practice!

Branch Manager

Peter Soukal

Sales External Service

Horst Biechl 
Heinz Leiter 

Kurt Schreilechner 

Admin

Ms.Brameshuber

Manager,Sales Internal Service

Peter Wilkinson 

Manager,Customer Centre

Johann Stabel

Repairs Accounting

Maresi Meisl

Spare Parts

Andreas Neureiter 

Spare Parts Sales

Siegfried Strasser
Johann Spatzenegger

Josef Riefler

Spare Parts Dispatch

Erkam Isakovic

External Fitters 

Martin Auer
Edgar Baier 

Martin Bürgler
Christian Eberhart 

External Fitters

Siegfried Fischbacher 
Ulrich Grassl 

Richard Huber

External Fitters

Andreas Rudigier
Hans Werner Wolf 
Thomas Zeferer

Internal Fitters

Helmut Lichtenegger
Christoph Macheiner

Hannes Wallinger

External Service

Gerhard Höllbacher

Guarantees,Buildings,Vehicle Fleet

Christian Paar

Accounts

Rudolf Strobl

Commercial Manager/Controlling

Dkfm.Robert Schönleitner

Robert Schönleitner

Peter Soukal 

Johann Stabel 

Our mission is to get on the trail of some hot
tracks.After all, the tracks the PistenBully leaves
are something special,not only in the snow but
also in the hearts and minds of drivers,mechanics
and winter sports enthusiasts.490 hp of thrusting
power is a symbol of strength and technology,
fascination and enthusiasm.And,above all, of
lasting impressions.These are exactly the stories
we’re looking for.

We want your stories too!

Tell us about your exciting, light-hearted,
emotional,dangerous, funny or really unusual

experiences with a PistenBully.E-mail us a short
text,with a picture if possible (minimum 300 KB)
and with the subject line ‘Tracks of Life’, to
info@pistenbully.com. In future issues of the 
K-Info magazine,we shall be publishing the best
submissions in this column.Your hard work will of
course be rewarded:a brand new model of the
PistenBully 600 as a token of appreciation.

Have fun in your search for a story – whether out
on the snow or delving into your past experiences!

Your under-snow-cover agents

Tracks of Life – real-life stories.

Tracks of Life – the first story

What happens in the red cockpit
when preparing floodlit slopes or in
the PistenBully garage?

There are a lot of events that truly become
legends, like the downfall of a PistenBully
in Zermatt in April 1988. It was tasked to
shift the anchors of the glacier ski lift’s
movable valley station.Unfortunately, the
incident ended 15 metres lower down – in
a glacier crevasse.An elaborate rescue
mission resulted in machine and driver
being rescued from their icy peril. Luckily,
unlike the machine, the driver survived the
event without a scratch.The rumpled and
dented PistenBully was repaired.“We
fitted it out with a new engine and a new
cab. It went on to give another 6,000
hours of operational service,” remembers
Sämi Biner,workshop manager at the
mountain railway company Bergbahnen
Zermatt AG,who helped with the recovery
operation. The recovery of the PistenBully, which despite 

the damage could still be prepared.
▲
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Sometimes we need to get out of the frame,or at
least change the picture in it.And that is precisely
what has been happening since 2002 at the
Melchsee-Frutt event in Switzerland,being held
this year from 21 to 22 March for the fifth time.

The Melchsee-Frutt Event is aimed at the staff of
cable car companies who are responsible for ski
slopes, snow and fun.Over two days, regardless of
the weather, some 400 to 600 people make their
way onto the beautifully located plateau to find
out about the latest trends and developments. In
the six years of the event, starting with the three
founder companies (Bächler Top Track AG,
Kässbohrer Geländefahrzeug AG and Borer Lift
AG), there are now 14 firms from this sector being
represented.These firms have created a unique
profile to the event,and established the ground
rules:exhibitors are not allowed to compete.A
major contribution to the huge success of this
two-day event is also provided by Sportbahnen
Melchsee-Frutt, the sports ski lift company.

It’s different – but it works

For Peter Jenny, the success factors are perfectly
clear.As he puts it,“At this demonstration we have
a very great deal of time to discuss things with our
customers, including questions of detail,
something that simply is not possible at normal
trade fairs.”Added to this is the fact that all
equipment currently in use can be tried out
immediately,because there is enough snow and
there is enough space.“There are people there
who use a stopwatch to measure the time it takes
to change over a piece of equipment,”says Peter
Jenny with a laugh.

There are two other plus points for the Melchsee-
Frutt Event.During the journey there and back,at
the midday break,or on the way to other
exhibitors, there is the opportunity to exchange
ideas,opinions and experiences,and because the
visitors do not get lost in the crowds, such
discussions get started much more easily.And

then there are also the
‘normal’ winter sports
enthusiasts: skiers,
snowboarders, school
classes,groups and
parents with children.
By looking and
listening,everyone can
learn a lot of valuable
information about ski
slopes,accessories,
equipment and design.
That is the key:because
the Melchsee-Frutt
Event is held in a real
environment, it acquires new dimensions and
takes on new powers of expression.

Part of the programme this year includes, for the
second time,a PistenBully Contest, for which Beat
von Deshwanden from Sportbahnen Melchsee-
Frutt is primarily responsible.Event organisers

Sportbahnen Melchsee-Frutt were behind the
contest idea.The cross-country contest is now
being held in the ski region of Panorama Welt
Lungen Schönbüel AG in Canton Obwalden,and
that makes it very clear:There will be
more Melchsee-Frutt events in the
future,and Kässbohrer will be there.

Kässbohrer at Melchsee-Frutt

Getting really close to the customer

The USA is not just the land of infinite opportuni-
ties;when it comes to mechanical beach cleaning,
it is also the world's biggest market.And for good
reason: the majority of its coasts have been

opened up to tourists,offering countless miles of
beaches. In recent times,demand for
sophisticated beach-cleaning machines has risen

dramatically.This can be put down to a high level
of environmental awareness and increased
demand for quality beaches.Particular attention is
paid by local authorities to ensuring that visitors

to their coasts enjoy beaches that are clean and
safe in equal measure.Previously they used mainly
American vehicles, but since Kässbohrer

Geländefahrzeug AG
launched BeachTech on the
American market, the tide
has turned:more and more
communities are now
choosing ’Made in
Germany’ technology. In
New York,New Jersey,
Florida and California alike,
BeachTech has scored
highly in sales over the last
few months.Behind this
success lies a unique
cleaning concept. It
combines the advantages
of raking technique for
surface cleaning with those

of a sifting system for thorough cleaning right
down into the lower beds of sand.The expert sales
team at Kässbohrer All Terrain Vehicles (KATV),
which took over the sale of BeachTech in the USA

in 2004,has a major share of BeachTech sales
successes.KATV is a subsidiary of Kässbohrer
Geländefahrzeug AG.On top of BeachTech,KATV
has represented PistenBully in the States for years.
The KATV head office is in Reno,Nevada,with
branches in Colorado,Minnesota and Maine.Due
to the sheer size of the USA, it is vital that
competent partners in strategic locations work
together to ensure a reliable after-sales service.At
present,BeachTech dealers are active on the
north-west Pacific coast,on the Great Lakes, in
New England and in Florida.To optimise customer
care,however, the dealer network is being steadily
expanded.Each branch has plenty of spare parts
in stock and employs trained service staff.

Over the last two years especially,BeachTech has
seen steady growth in the USA,and the prospects
for 2007 are even rosier – Scott Merrill and Nick
Nikolay are sure of that.They are the KATV

contacts for sales and vehicle demonstrations.
Scott Merrill's areas include California, Florida
and Texas,while Nick Nicolay is responsible for
New York,New Jersey and Connecticut.The

wisdom of their involvement with BeachTech is
confirmed at numerous on-site BeachTech
demonstrations.

In Florida,BeachTech is highly rated because of its
high level of environmental compatibility: events
such as sea turtles depositing their eggs demand
particularly gentle cleaning methods.There are
also phenomena such as the highly unpleasant
dulse deluges,which turn the water red and cause
huge numbers of fish to die.Efficient eradication
of the dead fish is therefore essential. It's not for
nothing that Department of Environmental
Protection legislation on the protection of native
fauna and flora is so strictly enforced.

This was also the reason that Pinellas County and
the city of Longboat Key bought their BeachTechs
in autumn 2006.The main factors in their decision
to purchase were the BeachTechs’ adaptability to
individual and highly divergent applications,as
well as their high cleaning efficiency and low
maintenance requirements.

These key advantages rest on the innovative
‘Made in Germany’ technology valued by many
customers – all the more so since BeachTech uses
customer feedback to help it constantly improve.

Contact: Scott Merrill
smerill@pistenbullyusa.com

BeachTech conquers the USA:
Customers turn towards ”Made in Germany“ quality
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It's a number that can only stand for success: in
January,area sales manager Harald Schmid
handed over the 1,000th PistenBully 100 in the
Harz national park in Braunlage,Germany. Its
position in the market could scarcely be better:on
the international market, sales of the PistenBully
100 for the 2006/2007 season have risen
dramatically compared with the previous year.
“We have been convinced by the machine right
from the start,but no one could have expected
such quantities within this short time,”says
Harald Schmid with regard to the PistenBully 100
success story,which began in 1999.Schmid puts
the machine’s success down to the following:
“high quality,a dense service network, rapid
spare-part availability and an intensive
representation on the ground.”

Quality and service, incidentally,are what count
for the Fichtelgebirge feel-good region too:before
Christmas,Kässbohrer Geländefahrzeug AG
delivered five new PistenBully 100 machines to
the LEADER+ initiative ‘Wohlfühlregion
Fichtelgebirge’ (Fichtelgebirge feel-good region)

in Fleckl,Germany.“For 25 years we have
maintained an intensive relationship with our
customers in the Fichtelgebirge.This is the first
time that an association has decided to buy five
machines all at once,”says Wolfgang Lutz, the
area sales manager for Kässbohrer Gelände-
fahrzeug AG,whose areas of responsibility include
northern Bavaria and therefore the Fichtelgebirge.

A reason to celebrate:1,000 PistenBully
100 machines speak for themselves
What better testimonial than 1,000 units on the
market? The basis for the PistenBully 100’s
success is its versatility:“The machine is
exceptionally adaptable and versatile,making it
ideal for ski-trail grooming – with its three
different track widths (2.50,2.80 and 3.10
metres) it can even get through the often narrow
hiking trails.We can thus react to individual
customers’ needs,”says Harald Schmid.The
PistenBully 100’s well-balanced overall machine
concept guarantees high performance and cost-
effectiveness.Thanks to the modular design
principle with different machine widths and

attachments for 
a wide variety of
tasks, the
PistenBully 100 is
suitable for all
sorts of
operations.The
track-setting pan
ensures high-
quality ski trails.
What’s more, the
low-emission
engine on the
PistenBully 100
Indoor means it
can be used inside.
The machine is
also available in
the PistenBully 100
AllSeason and the PistenBully 100 Trail equipment
versions.

The 1,000th PistenBully 100,a ‘model of success’,
is to be used in Braunlage,where it is in perfect
company, since area sales manager Harald Schmid
handed over two PistenBully 100s together.
Thanks to an investment grant from the state of
Lower Saxony, the PistenBullys could be pur-
chased under the direction of the Goslar district,
so as to provide winter guests to the Harz national
park in the vicinity of the towns Altenau,Bad
Harzburg,Braunlage,Herzberg and St.Andreas-
berg with first-rate ski trails. In the 2005/2006
winter season,Kässbohrer Geländefahrzeug AG
set up a new PistenBully service base with the
company Ahlborn in Vienenburg near Goslar.

In operation for the Fichtelgebirge Nordic
Park: five new PistenBully 100s
“Normally, local authorities tender separately for
the PistenBully 100,”according to Wolfgang Lutz.
The fact that the Fichtelgebirge Nordic Park
decided to purchase five machines all at once is
“genuinely remarkable.”The five PistenBully 100
machines are to be set to work on the 120-kilo-
metre Fichtelgebirge ski-trail system and in the
surrounding municipalities of Bischofsgrün,
Warmensteinach,Mehlmeisel and Fichtelberg.
“The qualitative rise in slope-grooming standards

is a key factor and a driving force in the remodel-
ling of this segment’s tourist profile,which appeals
to day-trippers and holiday guests alike,”said 
Dr Klaus-Günter Dietel, chief administrative
officer of the district, at a press conference staged
for the hand-over of the five PistenBully 100s.
Wolfgang Lutz was pleased to see such displays of
confidence:“It’s great to be winning people over
through quality and proximity of service.”The
PistenBully Fichtelgebirge service base is situated
just 30 kilometres away,at the company Beutel-
hauser/Basewitz in Kulmbach,and it guarantees
expert and reliable support.The feel-good region
has launched a local collaboration branded the
‘Nordic Parc Fichtelgebirge’,which the municipali-
ties involved aim to use in order to further
enhance the significance of the Fichtelgebirge as a
traditional winter-sports destination.The central
pillar within the wide range of winter-sports on
offer is, and will remain, cross-country skiing: the
Fichtelgebirge ski-trail network branches out right
across the winter-sports area,offering cross-
country skiers a variety of heights and individual
levels of difficulty.Regular use of the five new
PistenBully 100 machines ensures the ski and
winter hiking trails are kept in optimum condition.

www.pistenbully.com

PistenBully 100 celebrates a milestone:

The 1,000th vehicle prepares the ski trails 
in the Harz National Park

Ceremonial hand-over of the keys to the new PistenBully 100▲

The five new PistenBully 100s are ready for their first assignment in 

the Fichtelgebirge Nordic Park.
▲

Christof Heim – The new Spare Parts Sales Manager really
feels at home at Kässbohrer

It must have been something like love at first sight
between Christof Heim and Kässbohrer Gelände-
fahrzeug AG.A relationship which started as a
period spent gaining practical experience in
August 2001 has kept going
right up to the present day,and
has borne a lot of fruit in the
process.Since 1 March 2007,
Christof Heim has been
heading up the Spare Parts
Sales Department.

During his second semester of
practical work while studying
economics and engineering at
the Ulm/Neu Ulm Technical
College,Christof Heim applied
for a period of practical
experience with Kässbohrer.
“I’m a winter sports enthu-
siast, so my interest in the
company and its products was

not exactly a coincidence,”explains Heim,now
30.He spent his first six months at Kässbohrer in
the Service Division and with Controlling.The
period of practical experience merged seamlessly

into a contract as a working
student,and during this
period Christof Heim was
engaged exclusively in the
Service Division,only
returning to Controlling
temporarily in connection
with the subject of his
diploma thesis.Upon
successful completion of his
studies,he was offered a
permanent position in June
2004.Christof Heim reports
directly to Mr Karl Knab,
Director of Total Service.As a
result, the passionate skiing
enthusiast is taking over the
management of spare parts

sales as of 1 March 2007 from Reinhard Kristen,
who is retiring.“Naturally I’m looking forward to
the challenge,”says Christof Heim when asked
about his new task, in which he is backed up by a
highly capable and experienced five-person team.
What excites him most about the position is the
worldwide contact with all the Kässbohrer service
support points.Christof Heim is determined to
secure the market leadership of Kässbohrer
Geländefahrzeug AG in the spare parts sales
sector:“But to do that,we need to keep up the
already very high standard and develop things still
further.”The overall conditions for achieving this
could not be better:“Kässbohrer is a very
successful and highly versatile company with a
very good working atmosphere; the famous
‘Kässbohrer Family’ really does exist!”

PistenBully Spring Campaign gets
underway on 1 April 2007
Christof Heim is this year again promoting the
PistenBully Spring Campaign,as part of which a

large number of original spare parts are going to
be on offer at special campaign prices.The
Manager of Spare Parts Sales points out that the
campaign this year is running from 1 April to 31
May.Christof Heim hopes that the special offers
will again draw the customers:“All PistenBullys
are due for some maintenance and service work at
the end of the winter season and,of course, the
summer overhaul.Customers should take advan-
tage of the special prices for original spares so that
their vehicles can give their best performance
again during next season.”Heim also points out
that only PistenBully original parts can guarantee
maximum quality,precision and fit.The contact
people at Spare Parts Sales at Laupheim are happy
to answer questions on any aspect of the Pisten-
Bully Spring Campaign at any time,as of course
are all Kässbohrer contractual partners.
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PistenBully Schöffel 
Softshell Sleeveless Coat
Functional coat of windproof and water-resistant
softshell material.
Design:
- High closing collar
- Cuffs elastic edged
- Hem with elastic drawcord and adjustable stopper
- 2-way zip fastener,with breast pocket on left 

side and two lower pockets
- With silver PistenBully logo front and back.
Colour: Black
Material: Softshell
Make: Schöffel
Sizes: S,M,L,XL,XXL

79,90 EUR 

PistenBully Slazenger Sunglasses
Sporty sunglasses with silver PistenBully logo on
both arms
Design:
- Plastic frame
- Metal corner connections 
- Black mirrored lenses
- UV protection 400

Colour:Red/grey
Including cleaning cloth with karabiner hook

29,90 EUR

Prices including statutory VAT, plus delivery costs, 5.90 EUR all-inclusive.
Minimum order value: 25 EUR
You can order these articles from the PistenBully Shop at www.pistenbully.com

News

PistenBully Shop

Reply fax: +49 (0) 73 92 9 00 556

I no longer require the K-Info
My address has changed. Please send me the K-Info at the address below

I am Business Director Workshop Manager Ski-slope Manager

Driver Fan

My new address is:

Surname Forename

Company

Street/house number

Postcode Town

Country

Tel.: Fax:

Email

Suggestions/Remarks:

Service numbers

Technical Customer Service
Gerhard Strähle

Tel.:+49 (0) 7392/900-103

Fax:+49 (0) 7392/900-100

Spare Parts Sales
Christof Heim

Tel.:+49 (0) 7392/900-135

Fax:+49 (0) 7392/900-130
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Published by:

Kässbohrer 

Geländefahrzeug AG

Kässbohrerstraße 11 

D-88471 Laupheim

Tel.: +49 (0) 7392/900-0

Fax: +49 (0) 7392/900-556

E-Mail: info@pistenbully.com

www.pistenbully.com

K-Info is published every six
months. The next edition of K-Info
will be issued in autumn 2007.
Circulation: 4,000 copies
Editor: Sabine Denzler

Summer overhaul of 
your PistenBullys

Despite a somewhat delayed start to the
winter season in some ski regions,and
the low number of operating hours
associated with this,we recommend that
you have your PistenBully checked over.
The points to look for are described in
detail in our workshop information,and
there is also more about this on the
internet at:www.pistenbully.com/
summeroverhaul

Don’t forget to check your additional
equipment units as well. If you need
support,our service experts will be glad
to help you.One way or another, your
fleet will again be ready for anything
come the winter season 2007/2008.

Schedule for Customer Courses 2007 
Calendar Code Type of course Type Course duration Days
week D   = Driver

M = Mechanic

41/07 62 M Switzerland PistenBully 600 / PistenBully 600 Polar / Winch 11.10. - 12.10.2007 2 

42/07 61/62 D/M Italy PistenBully 600 / PistenBully 600 Polar / Winch 15.10.– 17.10.2007 3 

42/07 61/62 D/M Italy PistenBully 600 / PistenBully 600 Polar / Winch 17.10.– 19.10.2007 3 

43/07 61/62 D/M Switzerland PistenBully 600 / PistenBully 600 Polar / Winch 22.10.– 24.10.2007 3 

43/07 61/62 D/M Scandinavia PistenBully 600 / PistenBully 600 Polar / Winch 24.10.– 26.10.2007 3 

45/07 61 D Driver information PistenBully 600 / PistenBully 600 Polar / Winch 05.11.– 07.11.2007 3 

45/07 62 M Workshop information PistenBully 600 / PistenBully 600 Polar / Winch 07.11.– 09.11.2007 3  

46/07 11/12 D/M Technical information PistenBully 100 / PistenBully 200 12.11.– 14.11.2007 3 

46/07 62 M Workshop information PistenBully 600 / PistenBully 600 Polar / Winch 14.11.– 16.11.2007 3 

47/07 61/62 D/M Switzerland PistenBully 600 / PistenBully 600 Polar / Winch 19.11.– 21.11.2007 3 

47/07 61/62 D/M Switzerland PistenBully 600 / PistenBully 600 Polar / Winch 21.11.– 23.11.2007 3 

48/07 62 M Workshop information PistenBully 600 / PistenBully 600 Polar / Winch 26.11.– 28.11.2007 3

48/07 32 M Workshop information PistenBully 300 / PistenBully 300 Polar / Winch 28.11.– 30.11.2007 3

49/07 61 D Driver information PistenBully 600 / PistenBully 600 Polar / Winch 03.12.– 05.12.2007 3 

49/07 11/12 D/M Technical information PistenBully 100/200 / PistenBully PB 160 D  

PistenBully PB 230 D 05.12.– 07.12.2007 3 

50/07 31/32 D/M Technical information PistenBully 300Pisten/Bully 200 NEW 10.12.– 12.12.2007 3 

50/07 42 D/M Technical information Previous generation 

PistenBully 240 D to PistenBully 330 D 13.12.– 14.12.2007 2 

51/07 50 D/M Technical information Previous generation 

PistenBully PB 060 D to PistenBully PB 270 D 17.12.– 18.12.2007 2 

Schedule for Summer Overhaul 2007 
Contents: Familiarisation with the different vehicle types

Familiarisation with the individual vehicle modules
Finding your way around the spare parts catalogue
Approved operational materials for maintenance and upkeep
Maintenance and upkeep
Hints and tips for summer overhaul
Maintenance work for diesel engine,hydraulics, transmission, chassis,
frame, tracks,additional equipment

Aim: Familiarisation with the vehicles
Carrying out daily and weekly checks
Maintenance and upkeep according to the maintenance checklist

Target group: Workshop staff at PistenBully customer workshops

Training duration: 2 days

Start of course: Monday or Wednesday 09.00

End of course: Tuesday or Thursday about 14.00

Venue: Kässbohrer Geländefahrzeug AG,Laupheim

Dates: 23.04.07 to 24.04.07 07.05.07 to 08.05.07 25.04.07 to 26.04.07

09.05.07 to 10.05.07 02.05.07 to 03.05.07 14.05.07 to 15.05.07
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